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Abstract 

The global expansion of Sharia businesses requires robust cross-cultural 
communication to address economic and ethical challenges effectively. This study 
explores the intersection of cross-cultural communication and Sharia economic 
principles, emphasizing their significance in fostering sustainable growth in global 
markets. By conducting an extensive literature review, the study identifies 
common barriers such as language differences, cultural misinterpretations, and 
divergent ethical frameworks in the dissemination of Sharia-compliant businesses. 
It highlights strategies for overcoming these challenges, including the adoption of 
culturally sensitive communication models and the alignment of business practices 
with Sharia principles. The findings reveal that effective cross-cultural 
communication not only mitigates potential conflicts but also enhances the 
acceptance and competitiveness of Sharia businesses globally. This research 
contributes to a deeper understanding of the role of communication in bridging 
cultural divides, thereby promoting the ethical and economic values of Sharia 
businesses. The study underscores the need for stakeholders to integrate 
intercultural training and digital communication tools into their operations to 
facilitate global outreach. It also provides practical insights for policymakers and 
business leaders on fostering collaboration across cultural boundaries. These 
findings advance both theoretical and practical knowledge, positioning cross-
cultural communication as a critical enabler for the global success of Sharia 
businesses. 
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Introduction 

The global expansion of Sharia-compliant businesses necessitates effective cross-

cultural communication to navigate diverse cultural landscapes and ensure adherence to 

Islamic economic principles. As businesses extend into Muslim-majority regions, 

understanding cultural nuances becomes crucial for successful operations (Vistra, 2015). 

Cross-cultural communication challenges, such as differing cultural contexts and perceptions, 

can impede international business endeavors (Okoro, 2012). Effective cross-cultural 

communication is vital for building cultural intelligence, which is essential for global business 

success (Neo, 2015). In the era of globalization, intercultural business communication has 

become increasingly important, influencing economic, political, social, and technological 

domains (Al-Matani Journal, 2023). Understanding and respecting local traditions and 

sensitivities are essential for businesses operating in Muslim-majority countries (Global 

Business Culture, n.d.). Therefore, integrating cross-cultural communication strategies is 

imperative for the successful global expansion of Sharia-compliant businesses.  

The significance of cross-cultural communication in international business 

negotiations cannot be overstated, as it directly influences the success of cross-cultural 

business transactions (Zhang & Zhou, 2024). In the context of Sharia-compliant businesses, 

effective cross-cultural communication is essential to ensure that Islamic principles of justice 

are upheld in diverse cultural settings (Sudana, 2024). Moreover, globalization poses 

challenges to Islamic cultural identity, necessitating a nuanced understanding of intercultural 

communication to maintain cultural integrity (Al-Hassan, 2005). The competence in cross-

cultural communication significantly impacts expatriates' work outcomes in emerging 

economies, highlighting its relevance in global business operations (Okpara, 2015). Therefore, 

developing cross-cultural communication competence is crucial for the successful 

internationalization of Sharia-compliant businesses. 

Sharia-compliant businesses encounter significant challenges in cross-cultural 

communication, particularly when expanding into diverse international markets. A primary 

issue is the harmonization of Sharia rulings across different jurisdictions, which often lack 

standardized regulations, leading to inconsistencies and operational complexities (Rahman & 

Kasim, 2020). Additionally, cultural misunderstandings can arise in marketing 

communications, where the commodification of religious symbols may offend local 

sensibilities, thereby hindering brand acceptance (Heryanto & Nurjanah, 2023). The absence 

of cultural competence within organizations can further exacerbate these challenges, 

resulting in ineffective communication strategies that fail to resonate with target audiences 

(Alserhan, 2010). Moreover, the integration of religious values into business practices 

requires a nuanced approach to avoid perceptions of insensitivity or exploitation (Bakar, 

2013).  

These challenges underscore the necessity for Sharia-compliant businesses to 

develop robust cross-cultural communication frameworks that respect both Islamic 

principles and the cultural contexts of diverse markets. The primary objective of this study 

is to analyze the role of cross-cultural communication in addressing Sharia economic issues, 

thereby facilitating the global expansion of Sharia-compliant businesses. This involves 



Indonesian Journal of Humanities and Social Sciences 
Volume 6 Issue 1 March 2025 

111 

identifying and examining the challenges and opportunities that arise when integrating 

Islamic economic principles into diverse cultural contexts. By conducting a comprehensive 

literature review, the study aims to uncover effective strategies for overcoming cultural 

barriers and promoting mutual understanding among stakeholders. Additionally, the research 

seeks to explore how cross-cultural communication can enhance the acceptance and 

competitiveness of Sharia businesses in international markets. Ultimately, the study aspires 

to contribute valuable insights that can inform policy development and business practices, 

ensuring that Sharia-compliant businesses operate effectively and ethically across various 

cultural settings. 

Despite the growing interest in cross-cultural communication within Sharia-

compliant businesses, significant research gaps persist. While studies have explored the 

challenges of implementing Sharia principles in business management, there is a lack of 

empirical research examining the specific role of cross-cultural communication in addressing 

Sharia economic issues during global expansion (Rahman & Kasim, 2020). Additionally, 

existing literature often overlooks the impact of cultural competence on the acceptance and 

competitiveness of Sharia businesses in international markets (Okpara, 2015). Furthermore, 

the integration of Islamic economic principles into diverse cultural contexts remains 

underexplored, particularly concerning the harmonization of Sharia rulings across different 

jurisdictions (Rahman & Kasim, 2020).  

These gaps highlight the need for comprehensive studies that investigate how cross-

cultural communication can facilitate the global expansion of Sharia-compliant businesses, 

ensuring adherence to Islamic economic principles while navigating diverse cultural 

landscapes. This article is structured to provide a comprehensive exploration of the role of 

cross-cultural communication in addressing Sharia economic issues for the global expansion 

of Sharia-compliant businesses. Following this introduction, the literature review examines 

existing research on cross-cultural communication and its impact on Sharia business practices. 

The methodology section outlines the approach used to analyze the integration of Islamic 

economic principles into diverse cultural contexts. Subsequently, the findings are presented, 

highlighting key challenges and strategies identified in the literature. The discussion interprets 

these findings, offering insights into effective communication strategies for Sharia businesses. 

Finally, the conclusion summarizes the study's contributions and suggests directions for 

future research. 

 

Method 

The methodology for this study is grounded in a comprehensive literature review, 

focusing on the role of cross-cultural communication in addressing Sharia economic issues 

and facilitating the global expansion of Sharia-compliant businesses. A systematic search was 

conducted across various academic databases, including Google Scholar, Scopus, and JSTOR, 

to identify relevant articles, books, and conference proceedings. Keywords such as cross-

cultural communication, sharia economics, global business expansion, islamic finance, 

sharia-compliant business were used to filter the most pertinent research. The selected 

literature was then analyzed for common themes, patterns, and frameworks that highlight 

the challenges and strategies for integrating Islamic economic principles into diverse cultural 
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contexts. Emphasis was placed on identifying studies that discuss both the theoretical and 

practical aspects of cross-cultural communication within the context of Sharia-compliant 

businesses. The research also includes case studies of successful global Sharia businesses to 

provide practical insights into effective communication strategies. A critical analysis of the 

findings was undertaken to assess the effectiveness of existing communication models and 

their applicability to Sharia business practices. Special attention was given to studies that 

explored the harmonization of Sharia principles across different jurisdictions and the impact 

of cultural competence on business outcomes. 

 The methodology also involved evaluating the limitations of existing research, 

particularly in addressing gaps related to Sharia-compliant business practices in international 

markets. The aim was to synthesize existing knowledge and propose a framework for 

enhancing cross-cultural communication to support the global expansion of Sharia 

businesses. This review not only consolidates current research but also identifies areas that 

require further exploration. By employing a qualitative approach to literature review, this 

study provides a holistic view of the challenges and opportunities for Sharia-compliant 

businesses in diverse cultural settings. The findings aim to contribute to the development of 

a more robust communication framework for Sharia businesses operating internationally. 

Furthermore, the review process adheres to strict inclusion and exclusion criteria, ensuring 

that only the most relevant and high-quality research is incorporated into the analysis. Overall, 

this methodology offers a thorough examination of the intersection between cross-cultural 

communication and Sharia business expansion. 

 

Results And Dissuccion 

The Importance of Cross-Cultural Competence in Global Sharia Businesses 

The research reveals that the success of Sharia business expansion globally is 

significantly influenced by the ability of companies to comprehend and adapt their 

communication strategies to diverse cultural contexts. Cross-cultural competence is found 

to play a vital role in bridging gaps between Sharia-compliant businesses and their 

international consumers. Misunderstandings and communication barriers that arise from 

cultural differences can impede the acceptance of Sharia-based products and services in 

foreign markets. Therefore, companies that effectively incorporate cultural sensitivity into 

their business operations are more likely to achieve successful market penetration. Studies 

have shown that businesses with high levels of cross-cultural competence tend to adapt their 

offerings in a way that resonates with local values and norms while remaining true to their 

Sharia principles.  

By understanding and respecting cultural differences, Sharia businesses can foster 

stronger relationships with consumers and enhance their competitive advantage. 

Furthermore, the ability to communicate Sharia values in culturally relevant ways can help in 

building consumer trust and loyalty. This competence in cross-cultural communication not 

only ensures the acceptance of products but also promotes the long-term sustainability of 

Sharia businesses in international markets. As the global market becomes increasingly 

interconnected, the role of cultural intelligence in navigating these complex environments 

becomes more crucial for the expansion of Sharia-compliant businesses. Ultimately, this 
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research underscores the importance of integrating cross-cultural competence into the 

strategic framework of Sharia businesses aiming for global expansion. 

 

Challenges of Harmonizing Sharia Economic Principles in Global Markets 

The research identifies a significant challenge for Sharia businesses in harmonizing 

Sharia economic principles with the varying regulations and practices in global markets. 

Differences in legal frameworks, financial systems, and cultural interpretations of Sharia law 

present obstacles to the uniform application of Sharia-compliant business practices across 

borders. These discrepancies create difficulties in establishing standardized approaches that 

align with both Sharia principles and the diverse regulatory environments in which these 

businesses operate. As a result, Sharia businesses often face the dilemma of adapting their 

operations to meet the legal requirements of different countries while maintaining 

compliance with Islamic principles. The complexity of international trade and finance further 

exacerbates these challenges, as each country may have its own interpretations and 

applications of Islamic law.  

This issue is particularly pertinent in countries where Sharia-compliant financial 

products are not well integrated into the mainstream economy, requiring businesses to find 

innovative solutions to navigate these gaps. Despite these challenges, some Sharia businesses 

have found ways to adapt by developing localized solutions that respect both the regulatory 

constraints and Islamic values. The research highlights that while there is progress, the lack 

of a global standard for Sharia compliance continues to be a major hurdle. Additionally, 

businesses must address the inconsistencies in the application of Sharia principles, which can 

lead to varying interpretations and outcomes in different markets. This ongoing struggle for 

harmonization underscores the need for further research and development of a more 

cohesive framework for Sharia business practices in the global marketplace. 

 

Effective Communication Strategies for Addressing Sharia Economic Issues 

The research identifies several effective communication strategies that can assist 

Sharia businesses in enhancing their acceptance in global markets. It emphasizes the 

importance of using Islamic symbols and values in a culturally sensitive and contextually 

appropriate manner, which is crucial for establishing a positive brand image. Businesses that 

align their communication strategies with local cultural norms while maintaining their 

commitment to Sharia principles are more likely to build stronger consumer trust and loyalty. 

Additionally, transparent communication, grounded in Sharia values, is found to foster a 

deeper connection with global consumers, making them feel more confident in their choice 

of Sharia-compliant products and services. Sharia businesses that emphasize inclusivity in 

their messaging are able to appeal to a wider audience, transcending cultural and geographical 

boundaries. 

 Effective communication also helps address misunderstandings regarding Sharia 

economics and promotes a better understanding of its principles, facilitating smoother 

market entry and growth. The study further reveals that Sharia businesses that invest in 

educating both their employees and consumers about Sharia-compliant practices can create 

a more informed market, which is essential for long-term success. In some instances, 
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businesses have incorporated both digital and traditional media to reach diverse audiences, 

ensuring their messages resonate across different cultural contexts. The research highlights 

that companies that adopt a multi-channel approach to communication are more successful 

in addressing Sharia economic issues and enhancing their global presence. Overall, these 

strategies contribute significantly to the establishment of strong relationships between Sharia 

businesses and their international consumers, ensuring sustainable growth and acceptance in 

global markets. 

The importance of cross-cultural competence in the expansion of Sharia businesses 

globally has been well documented in previous studies, emphasizing its critical role in 

overcoming barriers and ensuring successful market integration. According to Hofstede 

(2010), cultural awareness and sensitivity are key elements in minimizing communication 

gaps and misunderstandings that may arise when businesses operate in foreign markets. This 

is particularly relevant in the context of Sharia-compliant businesses, where aligning Islamic 

principles with diverse cultural expectations presents unique challenges. Researchers such as 

Alserhan (2010) and Heryanto & Nurjanah (2023) have highlighted the value of cross-cultural 

competence as a means to foster stronger relationships with international consumers and 

stakeholders. Furthermore, businesses that actively engage with local cultural norms while 

maintaining their ethical and religious commitments are better equipped to navigate the 

complexities of global markets (Rahman & Kasim, 2020).  

The ability to adapt Sharia values to different cultural contexts enhances the 

acceptance of Sharia-based products and services, contributing to their competitiveness 

(Bakar, 2013). A study by Suhardi et al. (2021) also shows that businesses with high levels of 

cross-cultural competence enjoy greater success in international marketing, as they can 

resonate with diverse cultural groups without compromising their core values. Moreover, 

cross-cultural communication fosters trust, which is essential in building long-term loyalty 

among consumers (Bakar, 2013). The research findings from this study align with these 

arguments, demonstrating that cultural intelligence is pivotal for Sharia businesses seeking to 

expand internationally. This theme is echoed by several other studies, suggesting that the 

intersection of Sharia principles with cultural nuances requires a thoughtful and informed 

approach to communication (Alserhan, 2010; Heryanto & Nurjanah, 2023). The findings 

underscore the need for businesses to invest in cross-cultural competence to ensure their 

success in a globalized market while adhering to Islamic economic principles. 

The challenges of harmonizing Sharia economic principles with the diverse 

regulatory frameworks of global markets have been widely discussed in the literature. As 

businesses expand internationally, they encounter varying legal systems, financial institutions, 

and cultural expectations that make standardizing Sharia-compliant practices difficult (Amin, 

2016). According to Yusoff and Shamsudin (2021), one of the primary obstacles is the lack 

of universally accepted definitions of what constitutes Sharia compliance, leading to 

inconsistencies in its application across different countries. This is especially evident in 

markets where the understanding of Islamic principles may vary significantly, complicating 

the process for businesses to adapt their operations while adhering to Sharia laws. These 

discrepancies have been identified by Al-Qudah (2019), who emphasized the challenge of 

reconciling Islamic values with conventional financial practices in Western countries, which 
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often do not share the same ethical frameworks. Further complicating this issue, Rahman 

(2019) argues that the absence of a unified global standard for Sharia-compliant financial 

products exacerbates the difficulties faced by Sharia businesses in gaining acceptance and 

trust among global consumers. Similarly, the research of Ismail et al. (2020) highlights the 

struggle of Sharia businesses to integrate their practices within a global financial system that 

predominantly operates on interest-based models, conflicting with Islamic prohibition of 

usury (riba). 

 This challenge is echoed by Alserhan (2010), who notes that Sharia businesses often 

have to navigate complex regulatory landscapes in each market, requiring substantial 

adaptation of business models to meet both legal and religious requirements. Despite these 

barriers, some scholars, such as Hossain et al. (2021), suggest that the increased interest in 

ethical finance and socially responsible investing may provide new opportunities for Sharia-

compliant businesses to find common ground with global financial markets. The research 

confirms that while harmonization remains a significant challenge, the evolving nature of 

global finance may offer pathways for Sharia businesses to bridge these gaps in the future. 

However, these findings reinforce the need for a global framework that can effectively 

address the regulatory and cultural barriers to the widespread adoption of Sharia-compliant 

economic practices. 

Effective communication strategies for addressing Sharia economic issues have been 

recognized as pivotal for the successful global expansion of Sharia-compliant businesses. As 

businesses extend their operations across borders, a robust communication approach 

becomes essential to bridge the gap between diverse cultural perspectives and Sharia 

principles. Scholars have argued that communication is not just about transmitting 

information, but about ensuring mutual understanding and respect for religious and cultural 

nuances (Zaheer, 2021). This aligns with the findings of Hassan et al. (2020), who stress the 

importance of culturally sensitive communication strategies in fostering trust among 

stakeholders from different cultural backgrounds. Similarly, research by Iqbal et al. (2018) 

emphasizes the role of clear and consistent messaging in helping consumers understand the 

value of Sharia-compliant financial products, particularly in non-Muslim-majority countries. 

In line with this, studies by El-Masry and Al-Shammari (2019) show that effective 

communication channels, such as social media platforms and community-based marketing, 

have been successfully used by Sharia businesses to engage with diverse audiences, ensuring 

that their ethical standards are understood and respected.  

However, issues of miscommunication and misunderstanding have also been 

documented, with some global markets interpreting Sharia practices as complex or 

incompatible with existing business norms (Ali & Khatun, 2017). Moreover, communication 

strategies must adapt to rapidly changing technologies and platforms, as digital 

communication has become a key tool in global outreach (Mollah, 2020). This technological 

shift presents both challenges and opportunities, as Sharia businesses must navigate different 

levels of technological adoption and digital literacy across regions (Hussein & Al-Amin, 

2021). Despite these challenges, scholars such as Abdullah and Hashim (2021) suggest that 

collaboration between religious scholars and business leaders is crucial to ensuring that 

communication efforts remain authentic and aligned with Islamic values. This 
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comprehensive approach to communication offers insights into how Sharia businesses can 

strengthen their global presence and increase consumer confidence by addressing Sharia 

economic issues with clarity, respect, and cultural sensitivity. 

 

Conclusion 

In conclusion, this study highlight the critical role of cross-cultural competence in 

the successful global expansion of Sharia-compliant businesses. As businesses increasingly 

operate in diverse cultural environments, effective communication strategies are essential for 

bridging the gap between local customs and Sharia economic principles. The challenges of 

harmonizing these principles across different markets have become evident, particularly as 

businesses strive to maintain ethical standards while adapting to global market dynamics. 

Addressing these challenges requires a thorough understanding of local cultural nuances and 

a flexible approach to communication. The study also emphasizes the importance of 

fostering trust through transparency and consistent messaging to ensure the acceptance of 

Sharia-compliant products. Effective communication strategies not only facilitate the 

understanding of Sharia economics but also promote the ethical values embedded in these 

business models. The research suggests that businesses must invest in building cross-cultural 

competence to navigate the complexities of international markets. Furthermore, businesses 

should leverage technology to enhance their outreach and adapt to the digital communication 

preferences of global consumers. Collaboration between religious scholars and business 

leaders is also essential to ensure that communication efforts remain aligned with Sharia 

principles. Ultimately, the study contributes to a deeper understanding of the strategies 

necessary for the global expansion of Sharia-compliant businesses in an increasingly 

interconnected world. 
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